
Families trying to survive in Ireland’s rural districts 

Group L: Farming Families 

Key Features 

 Young farming families 

 Primary aged Children 

 Small Farms 

 Other Part-time work 

 Large families 

 large Houses 

 Rural Areas 

 Work Long Hours 

The people of the Remote Farming Families group represent Ireland’s struggling 
farmers many of whom are unable to make a comfortable living exclusively off the 
land. As a consequence many have full-time jobs in factories and work the land on 
a part-time basis when not at their ‘second job’. While farming does not bring in the 
primary income it is considered by many in this group as primary work as the farm 
may have been in the family for several generations  and is a determining factor in 
how these people have come to identify themselves both personally and in the 
local community. 
 
These are a younger demographic and, while there are retirees and elder denizens 
within the populace, the majority are families with children from pre-schoolers to 
older teenagers. Education remains important within these communities with many 
people having attained their leaving certificate and completed apprenticeships and 
other minor third level education, although very few will continue with a college or 
university education. 
 
These people have resided on their family farms for many years, some for genera-
tions, and consider the land their birth right; for them moving is unthinkable. Many 
of the homes are owned outright with very little local authority housing. Their local 
mentality is reflected in their spending habits which are predominantly centred on 
small local shops, though many will use larger supermarkets such as Supervalu 
where available. 
 
As with most residents of rural areas in Ireland, personal transport is a necessity 
for the people of Farming Families, with many families operating multiple vehicles 
of which a great many are commercial vehicles – namely vans and ‘other commer-
cial vehicles’, i.e. tractors. It is not unheard of for these people to use the commer-
cial vehicle as the primary mode of transport. 
 
While they have little interest in technology a significant number of people in the 
group have satellite television. Many have internet access through mobile broad-
band providers and although not frequent users they will utilise the internet to 
make occasional online purchases. The majority utilise ‘pay as you go’ services 
from their respective mobile phone providers and will avail of lower-end mobile 
phone handsets. Consumer spending for the people within the group is, for their 
daily needs, the local grocery store (often privately operated under a franchise 
such as Londis or Centra). However, the weekly shop is carried out in the larger 
supermarkets with Supervalu, Aldi and Lidl being the most popular. 

Types: 
 
L37 Younger Farming Unsophisti-
cates 
 

L38 Traditional Pastorale 
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