
Young, provincial and suburban families starting out 

Group H: Young & Mortgaged 

Key Features 

 Young Families 

 Mortgaged 

 Indebted 

 New housing estates 

 Long commutes 

 Pre-school children 

 Suburban and provincial 

 Well educated 

‘Family’ is very important to this group of young families starting out. Generally they 
are home owners with many purchasing during a period of higher property prices 
and there is now a high proportion in negative equity.  
This group are homeowners living in new housing estates, built mainly after the 
millennium in average size homes, with 3 to 4 bedrooms, however many of these 
homeowners are shouldering unsustainable mortgages.  There is also a portion of 
private renters within the community. 
 
Parents, with children of primary age, are between the ages of 20 and 40 though 
predominantly 30+. Many are cohabiting couples with and without children. There 
is a higher than average Polish and Lithuanian community within this group. 
 
While unemployment is a factor, the majority are in gainful employment working in 
manufacturing, commerce, trade and communications. Public Sector roles feature 
slightly above average. Education standards are quite high, with many at University 
and bachelor degree standard. Their children’s education is very important to them 
with encouragement for children to do well. There is an aspiration to have their 
children progress to the highest levels of education. 
 
Even with the apparent difficulties faced, ambition is high within this family-focused 
group. Well educated and young, they are Ireland’s future managers and entrepre-
neurs. They are, more than any other group, looking forward to a much brighter 
future ahead.       
 
Cars and commuter life are significant to this group. Two car families is the norm, 
with 4 door saloons and 5 door hatchbacks being a popular car choice. They are 
low users of public transport, commuting long distances, often over an hour, to 
major cities to their place of work.   
 
Household incomes are average, but with a higher proportion assigned to paying 
off debt, luxuries are not a priority. Supermarket shopping at Lidl and Aldi are pop-
ular with some preferring to shop online. They enjoy the ability to ‘price compare’ 
for online services such as motor, home and health Insurance plus the home com-
fort of online banking.  Internet usage is important. All members of the family use it 
daily for online banking, shopping and research. However, the older children of the 
house use it to help with their homework and are encouraged to do so. Mobile 
phones are mostly contract phones with monthly bills slightly higher than the na-
tional average and data services being very important. 

Types: 
 
H22 Nest Building Families 
 
H23 Provincial Suburbanites 
 
H24 New Commuter Estates 
 

H25 Provincial Fusion 
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